


as the only aesthetic magazine featuring the physician(s) and practice on the cover of the magazine. We
want patients to return to that practice. We want new patients to see that physician(s) as an expert(s). We
want competitive physicians to be envious. So, instead of promoting competitors on the page opposite of
the featured physician(s), as in other patient acquisition magazines, we give the featured physician(s) front
cover visibility and additional ad space (three full pages). Radiant Life advantages cannot be matched by any

Radiant Life

other beauty magazine.

Out...

SINCE THE FEATURED PRACTICE HAS EXCLUSIVE VISIBILITY ON THE COVER,
THE PHYSICIAN IN THE PRACTICE HAS EVERY OPPORTUNITY TO MAKE RADIANT LIFE THEIRS....

Stept)s

Physicians provide a mailing list, or
" purchase a list from Radiant Life
magazine (RLM) for a nominal cost. Radiant
Life distributes the bi-monthly magazine
to mailing list participants. There is no
additional packaging or postage cost to the
physician, as these costs are contained in
the subscription cost.

Physicians send Radiant Life their photo,
" biography and advertisements so that
the featured physician(s) will have exclusive
exposure in their magazine. Ads may also be
furnished by product and equipment vendors
and can include physician/practice contact
info at no cost. Radiant Life can also create
custom designed ads to reflect physician/
practice branding and philosophical ideas.
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2008, Radiant Life magazine was la
professionals, board members, wr|
who are driven to educating cons
and beautifully. You could say thg
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injectables/fillers, weight manage
the connection between the mind
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across the United States and Canad

ADVERTISING POWER

3 Physicians lock in their choice for exclusive
u " exposure in regional Barnes & Noble book

stores. Barnes & Noble locations are available
on a first come, first serve basis*.

Radiant Life is shipped to the physicians’
" office to be displayed in the waiting room
and patient rooms for patient browsing.

5 Physicians may also distribute Radiant

" Life to local businesses, such as: salons,
fitness centers, coffee shops, large company
break rooms, etc. for widespread community
visibility.

6 Consumers who read Radiant Life tend to

" returntothe magazine for more information
and reinforcement of their research, offering
repeat exposure for the practice, which is
imperative for successful

advertising.
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Publisher
RADIANT LIFE

THE AESTHETIC WELDNESSIMAGAZINE

Corporate

Backgroundv

The founders of Radiant Life have maintained a long standing track record of achievement in the
publishing industry. Debbie Taylor, Publisher, and Jim Taylor, General Manager, established TaylorMade
Printing Services in 1972. Since then, TaylorMade Printing has become a well-recognized leader in
the international print community. Notably, TaylorMade Printing obtained designation in the Certified

Printers International network, an elite organization that requires annual on-site recertification and
participation in continuing educational programs. The company has received numerous awards in the
areas of exceptional design quality, superior print services and remarkable sales growth. TaylorMade
Printing was also named one of the top 125 U.S. printers by Quick Printing magazine.

Writers

Lindsay Haakenson brings combined
experience derived from her positions at
Kohana Media, Lesley & Associates, and
Mayo Clinic. She has written scripts for
appearances on The Learning Channel
and local Southern California television
news stations. She ghost writes website
content and blogs for some of our nation’s
leading surgeons. She has also written
grant applications to support funding for
new medical research. On Lindsay’s time
off, she enjoys dancing, hiking, swimming,
camping, and traveling. She spends quite a
bit of time dirt bike riding in the desert and
is CEO of SoCal Baja Riders.

When Patrick Johnson is not writing
about healthcare, he writes short stories,
screenplays and has published poetry in
the Acorn Review. His goals are to become
an English professor at a university and to
continue freelance writing on subjects such
as the healthcare industry. For relaxation,
Patrick enjoys great films, music and the
beach. He also loves to travel and to meet
new and unusual people.

Christine Russo has been dedicated to
media studies, communications and
writing for the past five years in a wide
variety of areas, including: nutrition and
diet, plastic surgery, healthy event planning
and going green. Currently, she also writes
for Sobelle and Dream Event 4 You. For
her pleasure, she enjoys snowboarding,
scrap booking, reading, indoor soccer, and
camping. At present, Christine is pursuing
her master’s degree.

Editor

Lesley Ranft is the managing editor and public relations director who developed and
manages the Editorial Advisory Board Members of Radiant Life magazine. In fact, Lesley
Ranft has recruited and managed advisory boards comprised of leading physicians for
www.yourplasticsurgeryguide.com and www.yourdentistryguide.com. She is also a well-
recognized author in the healthcare industry. Notably, Lesley Ranft wrote nearly 200
articles for Allergan’s Looking Your Bestin 2009. As a publicist, Lesley Ranft has developed
public relation strategies for clients that have resulted in cover stories and television
features with some of the most notable media outlets, including: The Learning Channel,
Extra, ABC News, NBC News, CBS News and select Copley Newspapers throughout the
U.S. Lesley Ranft has helped company founders to develop their business plans through
global sales and market readiness consulting. The results of her activities, in conjunction
with those of her clients, have generated millions in sales revenue and private placement
funding dollars to support client initiatives since 1999. Formerly, Lesley was the Public
Relations Director for Einstein Industries. Recognized for her expertise, Ms. Ranft served
as Chairperson, State of California, National Business Advisory Council and was named
Who's Who among American Professional Executive Women in 2007.

Marketing
Director

Heather Campbell was the
founder of Video Vault, as well
as former Marketing Director for
Mail America, a full service direct
marketing company. Heather has

herB.S.in Business Administration
and is attending the Integrated
Marketing Communications
master’s program at West Virginia
University. Working in direct mail
for the last thirteen years, Heather
brings a wealth of consumer
profiling and marketing knowledge
to the Radiant Life team.

ADVERTISING POWER
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Editorial Board

of Advisors

Susanne Bennett, D.C.
— Holistic Chiropractor, Anti-Aging Specialist

Dr.Bennett, of Santa Monica, California, isa holistic chiropractor
specializing in alternative medicine, environmental medicine,
anti-aging skincare, as well as heavy metal, chemical and mold
\ detoxification. She has completed three years of continuing

education in areas such as allergy elimination, chronic
degenerative disorder management, enzyme nutrition therapy, Chinese energetic
medicine, biokinetics, and gemmotherapy (plant stem cell therapy) and received over
ten certifications to perform some of the most advanced forms of alternative therapy.

Michael J. Brown, M.D.
— Plastic Surgeon

Dr. Brown, of Ashburn, Virginia is a highly regarded
professional among peers and board certified by The
American Board of Plastic Surgery. He is an active
committee member for The American Society for Aesthetic
Plastic Surgery and Vice President, President elect of The
National Capital Society of Plastic Surgeons. He is an active member of medical
organizations such as The American Society for Aesthetic Plastic Surgery (ASAPS)
and The American Society of Plastic Surgeons (ASPS).

Timothy P. Connal,M.D,FAC.S. —
Plastic Surgeon

Dr. Connall, of Tualatin, Oregon, is a well recognized board
certified plastic surgeon. He is a diplomat of the American
Board of Plastic Surgery, a Fellow of the American College of
Surgeons, an active member of the American Society of Plastic
Surgery and the Oregon Society of Plastic Surgeons. Prior to
starting his private practice in Portland, Dr. Connall served as Chief of Plastic Surgery
at USAF Wright-Patterson Medical Center in Dayton, Ohio. Dr. Connall graduated with
honors from the Honors College at the University of Oregon. He completed his medical
degree at New York University School of Medicine. He then completed his general
surgery residency at the University of California, Irvine Medical Center. Dr. Connall
then completed the plastic surgery residency at The University of Texas and the USAF
Wilford Hall Medical Center. Dr. Connall has authored numerous scientific articles and
book chapters as well as presented his work at national and international surgical
meetings. Dr. Connall specializes in aesthetic surgery of the breast, body and face.

Charles Crutchfield III, M.D.
— Dermatologist

Dr. Crutchfield, of Eagan, Minnesota, is a highly respected
diplomate of the American Board of Dermatology. He is
also a Clinical Adjunct Associate Professor of Dermatology
at University of Minnesota Medical School. Dr. Crutchfield’s
research activities in the areas of gene expression and cell
membrane protein in the treatment for medical conditions has been well received
by the medical community. In addition, Dr. Crutchfield has produced more than
one hundred teaching presentations and published works, including co-authoring
a dermatology textbook.

Richard J. Greco,M.D.,FA.C.S.
— Plastic Surgeon

Dr. Greco, of Savannah, Georgia, is a well recognized
leader in the field of aesthetic plastic surgery and is
highly respected by the profession as a surgeon, teacher,
researcher and author. Dr. Greco is board certified in both
general surgery and plastic surgery and has also earned a
Certificate of Added Qualifications in Hand Surgery.

Neil Hutcher, M.D., FA.C.S.

— Bariatric Surgeon

ADVERTISING POWER

Radiant Life’s editorial advisory board is comprised of well-known, experienced healthcare
leaders in seven diverse medical specialties, who review up-to-date healthcare articles. Our
board members are at the top of their respective fields and help ensure accuracy of our content.

Ronald Klatz, M.D.
— Anti-Aging Specialist

Dr. Klatz, of Boca Raton, Florida, is a worldwide recognized
authority in the areas of preventive medicine and advanced

). biotechnologies. He has held many top level titles within the
‘ medical community, including: president and co-founder of
: the American Academy of Anti-Aging Medicine, founder of
the National Academy of Sports Medicine as well as founder and Director of New
Product Development in organ transplant and regenerative with Organ Recovery
Systems. His areas of expertise include: Anti-Aging Endocrinology & Hormone
Replacement Therapy, antioxidant analysis & optimized supplementation, maxi-
mized immune function, detoxification, cardiovascular protection, cognitive func-
tion assessment & repair, metabolic & DNA repair, skin de-aging & repair, lifestyle
modification, musculoskeletal rehabilitation-sports medicine-conditioning, aging
assessment biomarkers and advanced diagnostics.

Nancy Summer Lerch,D.D.S.,FA.G.D,
A.A ACD.— Dentist

Dr. Lerch, of New Haven, Connecticut, is a widely recognized
accredited cosmetic dentist and leader in the field of
cosmetic and reconstructive dentistry. She has held
numerous top level titles in the professional community of
dentistry, including: President of the New England Academy
of Cosmetic Dentistry, an affiliate of the American Academy of Cosmetic Dentistry
(AACD), Examiner for the Accreditation Process and Mentor for the AACD as well
as past AACD board member and Editor of the AACD Journal.

Jason Lupton, M.D.
— Dermatologist

Dr. Lupton of San Diego, California is the founder of San
Diego Dermatology and Laser Surgery where he extends
his clinical expertise to all aspects of laser surgery and
dermatology. He has been requested to present his ideas
to some of the nation’s leading medical organizations
and its members, including: the American Academy of Dermatology, the
American Society for Laser Medicine and Surgery, and the American Society for
Dermatologic Surgery. He routinely instructs physicians on the latest trends and is
highly published in peer reviewed journals. Dr. Lupton has lectured extensively in
the U.S. and Europe on topics in laser surgery as well.

Joseph C.Maroon,M.D,FAC.S.
— Neurological Surgeon

Dr. Maroon, of Pittsburgh, Pennsylvania, is a Heindl Scholar
in Neuroscience and is well respected for his contributions
to the medical community as a surgeon, professor,
researcher and author. Dr. Maroon is a board certified
clinical professor of neurological surgery at the University
of Pittsburgh Medical Center. Formerly, he was president of the Congress of
Neurological Surgeons, the largest Neurosurgical Society in North America.

Scoft R. Miller, M.D.,FA.C.S.
— Plastic Surgeon

Dr. Miller, of La Jolla, California, is a distinguished plastic
surgeon board certified by the American Board of Plastic
Surgery. He is a clinical assistant professor of plastic
surgery at the University of California, San Diego and
teaches continuing medical education courses in the
areas of advanced endoscopic techniques and facial rejuvenation concepts
for audiences nationwide. He is a textbook author on facial rejuvenation
surgery. He is also an Instructional Course Committee member for the
Plastic Surgery Educational Foundation and is also active in the Interface
International Surgery Program.

Dr. Hutcher, of Richmond, Virginia, is a highly respected leader in the advancement of bariatric surgery and serves on the staff of Commonwealth
Surgeons, Ltd. He began practicing medicine in Richmond in 1973 and has served as the Chairman of the Department of Surgery at St. Mary’s
Hospital and as Clinical Associate Professor of Surgery at both the Medical College of Virginia and McGuire Veterans Administration Medical
Center. Dr. Hutcher’s clinical expertise is in bariatric surgery as well as general and laparoscopic surgery.
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RATE CARD

RADIANT LIFE
Radiant Life Startup Package*: $499 Art Requirements

File Types Accepted:
¢ Press ready Acrobat PDF.
e |llustrator EPS

* Your personal customer service representative to assist with the:
- Upload and storage of your photograph

- Upload, storage and cleaning of your mailing list (all type converted to outlines)
* Your profile outlined on the inside front cover * Photoshop PSD, TIFF, JPEG
* Templates to choose from for your outside back cover
 An easy to use ordering system Please embed or outline all type. All images

must be at least 300 dpi, with color set to
CMYK, SWOP configuration. Sending a
color proof is recommended. Radiant Life
magazine is not responsible for color

S U b S C r | pt | O n C O St * : correctness, type accuracy or content of ad

* An email the day your magazines are shipped to your office
* An email the day your magazines are delivered to the post office

materials.
Quantity per Issue  Cost per Magazine, per Issue . ,
Ad Specifications
100 - 400 $3.99
Page Size Width Height
500-900 $3.89
Back Cover with Bleed 8.625” 8.375”
1,000-1,900 $3.79 Trim Size 8.375" 825"
2,000-2,900 $3.59
Inside Back cover 8.625" 11.125”
3,000 - 3,900 $3.39 with bleed
4,000 - 4,900 $3.19 Trim Size 8.375" 10.875"
5,000+ $2.99 Back Cover
" . . mailing area
Additional Services Available i lcgs
Design Fee T $100/hour
| |
Mailing List dependant on quantity and demographics I |
Mail Tracking $25 base, plus $0.01 each magazine mailed I'| Trim Size 8.375” x 8.25" |l
Il Bleed 8.625” x 8.375” '
' . . . | I
Signup/Submission Deadlines | |
In order to start your subscription you must have your order form, set-up fee, first issue l l
payment and custom information to us by the deadline listed below. Contact us by the date - = = N
listed, otherwise, you will have to wait for the next issue to subscribe. Inside Back Cover
r—=--=-=-=- =- = 1
to start with: Payment and custom info due by: | |
| |
Vol. 2 Issue 6 - Nov/Dec Fri., Sep. 3, 2010 | |
Vol. 3 Issue 1 - Jan/Feb Fri., Nov. 5, 2010 : :
Vol. 3 Issue 2 - Mar/Apr Fri., Jan. 7, 2011 I I
| |
Vol. 3 Issue 3 - May/Jun Fri., Mar. 4, 2011 | |
Vol. 3 Issue 4 - Jul/Aug Fri., May 6, 2011 | '
| |
Vol. 3 Issue 5 - Sep/Oct Fri., Jul. 8, 2011 | |
Vol. 3 Issue 6 - Nov/Dec Fri., Sep. 2, 2011 K-~~~ ~—- -

\ Trim Size 8.375” x 10.875”
Bleed 8.625" x 11.125”

* Startup Package does not include magazine subscription cost. Startup package price will be charged to your credit card upon sign-up.
Subscription cost will be charged to your credit card one month prior to distribution of each issue. Add $1 per magazine, per issue for
subscribers outside the US.

Publisher reserves the right to approve or disapprove advertisements for publication at any time. Advertisers assume complete responsibility and liability for all content of

their advertisements. Radiant Life and Digital Stars, LLC are limited in liability for errors not to exceed the cost of the space occupied by the error. A one year contract
consists of six consecutive issues. Contracts not completed within a contract year, or any other breach, will be subject to the one issue rate.
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RADIANT LIFE
The Demographics

The readership pattern shows that Radiant Life is not a
throw away publication because it remains in the home to
refer back anytime they think about aesthetics. This provides
reinforcement of the material and repeat exposure to create
a strong call to action. In fact, patterns show that readers are
part of the physicians’ target market and may be willing to
travel a bit further than the normal.

Predominantly women, ages 25 to 65, with household
income of $125,000 +

*Minimum purchase required.
First come, first serve basis.
Call for complete details.

The Age Breakdown of
Consumers Interested in

Cosmetic Procedures:

44 percent 35to 50 age
27 percent 51 to 64 age
20 percent 19 to 34 age
7 percent 65 and over age
2 percent 18 and younger

*All stats provided by the
American Society for Aesthetic Plastic Surgery 2009.

<« The Aesthetic Industry

According to the American Society for Aesthetic Plastic
Surgery, in 2009 Americans spent almost $10.5 billion
on cosmetic procedures. Although some procedures that
are medically necessary may be covered by the patients’
insurance, most aesthetic procedures are paid by patients

with disposable income to spend. Ninety percent of
procedures were performed on women, while procedures
performed on men increased eight percent from 2008.

About Client Acquisition

Radiant Life is solicited to aesthetic professionals, such as,
plastic surgeons, dermatologists, dentists, gynecologists,
medi-spas, bariatric surgeons, and other anti-aging
practitioners. We reach out to physicians by:

e Attending trade shows, such as American Society for
Aesthetic Plastic Surgery (ASAPS), American Society of
Platic Surgeons (ASPS), The Aesthetic Show, American
Academy of Anti-Aging (A4M)

» Advertising in trade publications read by the physician, office
manager and/or marketing coordinator

* Social media, cold calling, direct mail and industry networking

The Circulation

Current readership: 7,500, including:

* 4,172 are mailed to physicians’ private mailing lists

¢ 1,833 are printed and shipped to the practice for
distribution at the physicians’ discretion

e 605 are shipped to physicians’ local B&N stores for sale.

The Distribution Recap

¢ Physicians’ mailing list, or a profiled mailing list
(provided by RLM), targeted by zip code, age, gender,
and household income.

¢ Available in the physicians’ local Barnes & Noble book
stores.

* Promoted as a free waiting room magazine.

* Local businesses, such as: referring physicians’ office,
salons, fitness centers, coffee shops, large company
break rooms, etc.

RLM's Goal is Two-Fold:

1. Educate consumers about aging healthfully, attractively,
and gracefully.

2. Provide aesthetic professionals with a marketing
tool to strengthen existing relationships, obtain new
patients and grow their business prosperously.
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